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Our Brands




Mattel

Our Purpose
We empower the next generation to explore the
wonder of childhood and reach their full potential.

Purposeful Play

We treat play as if the future depends on it —
because it does. Play Is our language, and we
speak to our consumers authentically by
representing the world as they see and imagine it.



Our Principles

Mattel's Guiding Principles for a Circular Economy

The circular economy is a model aimed at eliminating waste and
promoting the continual use of resources.

Mindful of
Matenials

¥ve ara demigning rmare of our
products and packaaging with

ranawabla, recvelad, recyclable,

arnd bio-pasad matanals.

0

Built to Last

Our products are designed to be
durabia and withstand ngorous
play so they can have a long,
usald ife and ba passed down
to younger tamily membars and
friands. Some of our products
ara desgned with modular
componants and repairabla
parts 20 they can ba rafurbished
and kepl in play evan longer.

Recycle Ready

Ve aim 1o make our products
and packaging from matarials
that ara aasily recyclable so that
CONSUMEers are mora nclined 1o
recycle them n ragular waste
straamis, such as curb&de
recycling, and 1o utikZe programds
that infomm ConSuMmans an how
o responsibly recycla, lika
How2Facych Roeling.

Responsible
Recovery

I ha matanals wa racovar
ance a product reachas the
and ol its lile can be raused
far nene products. By moving
toward closad-loop dasgn,
we ara helping 1o divert toys
fram landhlls and extand thair
matarial valuea.



Environmental, Social,

©

Sustainable Design
and Development

What we do

Strategy:

Develop innovative products
and experiences that are

better for our world by
integrating sustainable materials
and principles of product
stewardship and circular design.

Goals:

+ Achieve 100% recycled, recyclable,
or bio-based plastic materials in our
products and packaging by 2030

+ Achieve and maintain 95% recycled
or Forest Stewardship Council
(FSC)-certified content in the paper
and wood fiber used in our products
and packaging

Priorities:
* Product Quality and Safety
» Sustainable Materials in Toys

# Sustainable Packaging

+ Business Model Innowvation

ESG Strategy and Goals

@)

Responsible Sourcing
and Production

How we do it

Optimize our resource use
in operations to reduce
environmental effects and
promote ethical sourcing
practices and worker health
and safety throughout our
supply chain,

s Reduce absolute Scope 1 + 2
GHG Emissions 50% by 2030
(wersus 2019 baseline)®

s Achieve Zero manufacturing
waste** by 2030

» Ethical Sourcing, Human Rights,
Fair Labor, and Environmental
Standards in the Supply Chain

* Worker Health and Safety
» Energy/Climate Action
s Waste Management

» Ethics and Compliance

Thriving and Inclusive
Communities

Those we impact

Create positive social impact
through purposeful play

and by supporting diverse,
equitable, and inclusive
communities where we live,
work, and play.

s Achieve and maintain 100% pay

equity for all employees performing
similar work globally

* Increase representation of women
at all levels of the organization

* |ncrease representation of ethnicity
at all levels of the organization

* Purposeful Play

* Diversity, Equity & Inclusion

s Family-Friendly Workplace

s Philanthropy

* Child Online Safety and Privacy

* Responsible Marketing to Children

Governance Strategy

Goals:

* Achieve 100% recycled, recyclable,
or bio-based plastic materials in our
products and packaging by 2030

* Achieve and maintain 95% recycled
or Forest Stewardship Council (FSC)-
certified content in the paper and
wood fiber used in our products and
packaging



Getting to 2030

.ISCC

International Sustainability
&t Carbon Certification

Our teams did extensive research and sourcing to
find a material that is safe and durable for our
consumers, and still affordable.

We found an ISCC-certified Poly Propylene resin.
It will work well in many of our products without
compromising quality or stability.

We’ve wanted to start using it across different
brands with the goal to keep increasing usage over
time.



How We Navigated the Journey

Education of Our
Entire Organization

* Awareness training

* Function-specific
Communication

* Roadshow events
* (Centralized council

for consulting &
advice

Qaa

Developed Internal
Management System

Defined roles &
responsibilities

Created standard
process flow

SharePoint for
documentation & claim
approval management
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Certified
Our Facilities

* Aligned with strategic
sourcing direction

* Experience sharing
workshop to
accelerate progress

* Cross-functional
teamwork

Careful
Tracking

e Certification status
Dashboard

* Internal compliance
audit strategy

e Leveraged existing MRP
system



Results: Action Driver Playsets
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Side Panel Close Up

PLAYSET MADE FROM 40%
ISCC-CERTIFIED PLASTICS.

*Mass Balance Approach

Dis.coverwith your ds how MATCHEOX? 15
siriving to be Mo girm wriendiye

PLAYSET MADE FROM 40% 'ISCC-CERT'IFIED PLASTICS.

ESTE SET DE JUEGO gSTA HECHO CON UN 40 % DE PLASTICOS
CON CERTIFICACICJN Iscc*.
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Simplified Chinese

ZPIRIC!
PARENTS!

ﬂﬁ?ﬁ?iﬂ—ﬂ?ﬁ:ﬁiﬁéﬂ
o1 5% 1 IN3E B ST RIE:

PARENTS! Discover with your kids how
ﬁ;ﬁiﬂ;@}ﬁﬁﬁ; MATCHBOX" IS striving to be

Discover with your kids how

MATCHBOX? is striving o be maore Eﬂl’th fﬂel'ldﬂ‘

more earth friendly:
FEESHAB

N ; e
B \ g ISCC INER
'«\ s ALY -

‘ERENE
ROM 40%

[ 2 e o

R

e

TRAY INSERT

©2021 Mattel. All Rights Reserved



Recycling Truck

PROTECT
THE

PLANET!
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And more to come...

Rattle A-Latte

Coffee Cup Teether

Rattle A-Latte
Coffee Cup Teether
Rattle A-Latte
Coffee Cup Teether

Rattle A-Latte
Coffee Cup Teether

Made from
materials that
are better

for the
environment®

Made from.
materials ...
are better

for the
environment*
Made from
materials
that are
better for the
environment*

Made from

materials that (SRS £ e

are better _ Tl
for the BN S B o R s

environment™ i SRR SR =~

7 #Minimum of 22.5%

*Coffee mug is made
with ISCC-certified
plastics 1; teether rim
is made with

/—W
plant-based materials.

*Coffee mug is made with ISCC-certified plastics t;
teether rim is made with plant-based materials.

*Coffee mug is made with ISCC-certified plastics t;
teether rim is made with plant-based
materials. ¥

*Coffee mug is made with ISCC-certified
plastics t; teether rim is made with
plant-based materials.
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1 Mass balance
approach | Mass
balance approach
| Mass balance
approach
Mass balance
approach

bio-based
materials. |
Minimum of
22.5% bio-based
materials. |
Minimum of
22.5% bio-based
materials. | ' .
Minimum of Rt - o
22.5% bio-based Ay
materials. o A
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INMETRO SAFETY
CERTIFICATION
STICKER FOR BRAZIL
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Key Learnings

* Long-term sustainability vision as guiding principle
 Start early, plan carefully, don't rush

* Engage with cross functional teams

* When in doubt, clarify with ISCC

 Designate points of contact to streamline efforts



pE

©2021 Mattel. All Rights Reserved



	ISCC-claims & Mattel
	Our Brands
	Mattel
	Our Principles
	Environmental, Social, Governance Strategy
	Getting to 2030
	How We Navigated the Journey
	Results: Action Driver Playsets
	Side Panel Close Up
	Simplified Chinese
	Recycling Truck 
	And more to come…
	Key Learnings
	Slide Number 14

